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http://www.newswire.ca


SummersDirect is a conference planning company that sets itself apart from the rest with a focus on customer service

and value. We are fresh and we’re creative. We have the expertise and know how but most importantly, we offer you a

quality product for a cost that fits within your budget.

We listen to you. You want quality speakers. You want tools and techniques that you can take away and use. You want

case studies that you can relate to and learn from. You want engaging speakers and topics to motivate you! You want

value. And that’s what we give you!  

You are important to us.We don’t want you as a one-time delegate.We want to build a relationship.We want you to come

back again next year!  Let us know what you think. We want to hear from you. Call us at 1-866-869-7969 or e-mail us at

relationships@summersdirect.com. Visit our web site www.summersdirect.com

About Us!
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The International Association of Business Communicators – British Columbia
(IABC/BC) is a 500-member strong provincial chapter that is part of a global network
of 15,000 communicators working in more than 70 countries in diverse industries and
disciplines to identity, share and apply the world's most effective communication prac-
tices. For more information about monthly PD and networking events, visit
www.iabc.bc.ca.

FPinfomart.ca is Canada's largest provider of media monitoring, financial and 
corporate data. We include more than 1,500 news, blog and online sources from across
Canada and abroad, broadcast monitoring of over 70 Canadian channels, plus the
authoritative company profiles for which the Financial Post DataGroup is renowned. All
at your fingertips. All in one place. For more information contact: Glenda Brown,
Account Executive (403) 742-8875.

The Canadian Public Relations Society – Vancouver provides a broad range of pro-
fessional development programs, networking opportunities, and professional accredi-
tation.The chapter distinguishes itself by having a balance of junior and prominent, dis-
tinguished communicators from Whistler to BC’s Interior. CPRS’ highly-regarded profes-
sional designation ‘APR’ denotes a PR professional with more than five years experience
who has completed an intense educational and assessment program. As importantly,
CPRS-Vancouver is its members’ doorway to the national and international PR industry.
The society is a part of CPRS, the only national professional organization for public rela-
tions practitioners, and is affiliated with the Global PR Alliance and Public Relations
Society of America. For more information about CPRS visit www.cprsvancouver.com.

CNW Group is the nation’s number one resource for time-critical news and information
from more than 10,000 sources coast to coast and around the world. Public companies,
associations, unions, not-for-profits, municipal, provincial and federal governments all
rely on CNW Group’s unique multimedia communication services and networks to
effectively send their messages to newsrooms, the financial community and the public.
For further information please visit www.newswire.ca.
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http://www.fpinfomart.ca
http://www.fpinfomart.ca
http://www.cprsvancouver.com
http://www.cprsvancouver.com
http://www.newswire.ca
http://www.newswire.ca
mailto:register@summersdirect.com


R E G I S T E R T O D A Y !� 1 - 8 6 6 - 8 6 9 - 7 9 6 9  � 1 - 9 0 5 - 7 6 2 - 9 1 0 1  � r e g i s t e r @ s u m m e r s d i r e c t . c o m  

Day One • Thursday, April 3, 2008

10:00 BUILDING A BUILDING A VIRVIRTUTUAL AL TEAM FOR TEAM FOR THE THE 
2010 OL2010 OLYMPIC YMPIC WINTER GAMESWINTER GAMES

Cynthia Lockrey,
Senior Manager, Media Relations,
City of Richmond
www.richmond.ca

In February 2010, an expected 100,000 visitors a day will
visit Richmond as it hosts the long track speed skating
competition for the 2010 Olympic and Paralympic Winter
Games. So how does a communications department with
four staff prepare for such a large international event?
Learn how the City of Richmond has created a virtual
team, bringing in staff from all areas of the organization,
to help deliver major media and public events related 
to the Olympics.

11:00 NETNET WWORKING REFRESHMENT BREAKORKING REFRESHMENT BREAK

11:15 WEB 2.0 & SOCIAL NETWEB 2.0 & SOCIAL NET WWORKS:ORKS: 37 37 THINGS THINGS 
YYOUR STOUR STAKEHOLDERS KNOAKEHOLDERS KNOW W THATHAT T 
YYOU DON’T KNOOU DON’T KNOWW

Ryan Lejbak,
Principal, zu.com communications,
Saskatoon, SK
www.zu.com

The Internet is going through the biggest revolution 
in technology since PDAs replaced shoe phones.
You’ve heard the terms: Wikis, blogs, MySpace, Facebook,
Del.icio.us,Twitter, Digg, BlogTV, Flickr,YouTube, mobile
and more.What are these sites? Why should communica-
tors pay attention to them? No need to ask your kids,
simply attend this session.

12:15 PM NETNET WWORKING LORKING LUNCHEONUNCHEON

8:00AM REGISTRREGISTR AATION AND CTION AND CONTINENTONTINENTAL BREAKFAL BREAKFASTAST

8:45 WELWELCCOME AND OPENINGOME AND OPENING
REMARKS FRREMARKS FROM OM THE CHAIRTHE CHAIR

Brandy Delves,
President,
International Association of Business
Communicators, BC
www.iabc.bc.ca

9:00 HOHOW W TTO CREAO CREATE AN EXTE AN EXTRTRAAORDINARORDINARY Y 
CUSTCUSTOMER EXPERIENCE – MAP OMER EXPERIENCE – MAP THE IMPTHE IMPAACT CT 
OF CHANGE COF CHANGE COMMUNICOMMUNICAATION STRTION STRAATEGY TEGY 
DIRECTLDIRECTLY Y TTO BUSINESS RESULO BUSINESS RESULTTSS

Claire Watson, ABC, APR,
Master Communication Strategist,
Strategy, Knowledge and 
Reputation, Farm Credit Canada
www.fcc-fac.ca

What could possibly keep you awake at night when you
work for a $14 billion corporation that’s number eight
among Canada’s 50 best employers and holds over 21
per cent of Canada’s agricultural lending market? How
about the challenge to create long term sustainability 
in an increasingly competitive marketplace? FCC’s
answer? Create extraordinary customer experiences.

Learn how Farm Credit Canada delivered a world class
change management strategy that earned three Gold
Quill, five Silver Leaf, eight provincial and five Canadian
Agricultural Marketing awards of excellence and three
Best of Show distinctions in this year’s competitions.

Claire will take you on a journey that will reframe the
way you plan, execute and measure the results of com-
munication strategies. This unique program is designed
from the inside out, integrating customer opinion with
employee expertise. Claire will share the inside scoop on
this innovative communication program and 10 sure-fire
steps to deliver business results. This high-energy, high-
impact session will take you outside of conventional
thinking about the role that communication plays in
driving business results and offers leading-edge com-
munication practices that you can take to the bank.

DELEGATE
FAVOURITE

HOTTOPIC

WINNER OF

22 AWARDS!

mailto:register@summersdirect.com
http://www.iabc.bc.ca
http://www.richmond.ca
http://www.zu.com
http://www.fcc-fac.ca
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Day One • Thursday, April 3, 2008 cont’d.

1:30 INCINCOMING! CRISIS COMING! CRISIS COMMUNICOMMUNIC AATIONS TIONS 
LESSONS FRLESSONS FROM OM THE HOTHE HOT AIR T AIR 
BBALLALLOON OON TRTR AAGEDGEDYY

John Kageorge,
Communications Manager,
AMEC
www.amec.com

Are you prepared for a crisis? It doesn't matter what
industry you are involved in, a crisis can strike you in 
seconds and in ways least expected.The serenity of the
hot air balloon industry suddenly found itself engulfed in
a firestorm of international media coverage when disaster
struck passengers in British Columbia last summer.The
pilot, greatly injured, had to respond to the crisis without
a crisis communications plan. The role of media monitor-
ing as well as the tools and techniques used to manage
the barrage of issues will be shared. The lessons learned
from the intense situation will provide you with a
‘parachute task list’ to help you when your company is
under seige by media due to a crisis.

2:30 MUDDMUDDY Y WWAATER:TER: VVANCANCOUVEROUVER ’S ’S TURBID TURBID TTALE ALE 

Laurie Dawkins, ABC,
Regional Director of Public Affairs,
Vancouver Coastal Health
www.vch.ca

Viviana Zannoco,
Senior Media Relations Officer,
Vancouver Coastal Health
www.vch.ca

What do two million people do when they’re told 
they can’t drink the water that comes out of their taps?
In November 2006, Medical Health Officers in Metro
Vancouver issued a public advisory about deteriorating
drinking water quality after heavy storms and slides
increased turbidity in the watersheds which serve as
drinking water sources to half of British Columbia’s 
population. Find out what Vancouver Coastal Health 
did to keep people and businesses updated on the 
situation and how they met the challenge of delivering
thousands of litres of bottled water to patient bedsides
for 10 days. Keeping media on your message, making
sure government is informed, and retaining your 
sense of humour are all key facets of this crisis 
communications plan.

3:30 NETNET WWORKING REFRESHMENT BREAKORKING REFRESHMENT BREAK

3:45 THE CHANGING THE CHANGING WWORLD OF ORLD OF WWORK AND ITORK AND ITSS
IMPLICIMPLIC AATIONS FOR CTIONS FOR COMMUNICOMMUNIC AATTORSORS

Ken Milloy,
President, Strategic Connections Inc.,
www.strategicconnections.com

The world of work has changed and continues to
change at breakneck speed. Shifting demographics
combined with changing social and economic 
structures—not to mention rapid technological 
changes—are having a huge impact on every aspect 
of business. Everyone is affected from the Board right
down to the shop room floor to the ever increasing
expectations of our customers. These unprecedented
shifts mean that we as communicators need to rethink
how we approach our roles. Ken will map out what is
happening around us and explore how communicators
can remain relevant and of value when there are no
longer any familiar goalposts.

4:45 FORFORUM CUM CONCLONCLUDES FORUDES FOR THETHE DADAYY

AWARD WINNER

DON’T

MISS THIS!

MUSTSEE!

mailto:register@summersdirect.com
http://www.amec.com
http://www.strategicconnections.com
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http://www.vch.ca


9:00 AM – 12:30 PM FRFROM OM VISION VISION TTO AO ACTION:CTION: BUILDING AN BUILDING AN 
ENGAENGAGED CGED CORPORORPOR AATE CULTE CULTURE TURE THRTHROUGHOUGH
STRSTR AATEGIC STTEGIC STORORYY TELLINGTELLING

Presented by Ken Millroy, President, Strategic Connections Inc., and Nicky Fried, Vice President, Storytelling, Strategic Connections
Inc., www.strategicconnections.com

Building a purposeful corporate culture requires engaged and aligned employees and a strong internal brand. Business results are directly
linked to a unified team and what goes on internally is reflected externally to customers, stakeholders and the public.

Storytelling is a powerful engagement strategy that can ensure line of site connection for each employee to the common vision, resulting in an
engaged culture that directly impacts business results. Storytelling has been used successfully to manage culture shifts, diversity challenges,
mergers, sales and service strategies and many other key business needs.

Participants in this interactive workshop will learn how to leverage the power of storytelling to engage their employees and bring a human
dimension to the strategic priorities of business. You will learn: how storytelling builds engagement at all levels within an organization; how
to use stories to increase understanding of desired behaviours; how to use stories to showcase and discern best practices; and how to use 
stories to discover and create leaders at all levels within their organizations.

A
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Day Two • Post-Conference Workshops • Friday, April 4

Ken Millroy is President of Strategic Connections Inc. Ken has over 20 years of experience in human resources, strategic plan-
ning, change management, customer service improvement and internal communication. A recognized leader in strategic
internal communication and change, Ken's strategic communications and communicating change models have been, and
continue to be used by many organizations and consultants around the world. Ken provides leadership and support as a
skilled strategist, facilitator and innovator to organizations in a variety of industries and sectors, both union and non-union.

His company’s website is recognized internationally as one of the foremost resources on internal communication and his
Communication Plan Workbook is being used to support the efforts of over 1000 companies worldwide.

Nicky Fried is VP Storytelling at Strategic Connections Inc. Nicky has 20 years of experience in communications, specializing in
internal communications, including leadership development and communication training. Nicky builds targeted communica-
tion programs that assess communication needs and develops strategies to build on strengths and remediate weaknesses.
Her approach is collaborative and reality based. Nicky teaches communications related courses and corporate storytelling
with both the SFU Writing and Publishing program and VCC, Nicky regularly publishes articles on storytelling and is the

founder of the corporate storytelling network The Story Chair.

PRACTICAL HANDS-ON WORKSHOPS

1:00 PM – 4:30 PM CCOMMUNICOMMUNIC AATIONS ATIONS AUDITUDITS – EXPLS – EXPLORING ORING 
THE IMPTHE IMPAACT OF CCT OF COMMUNICOMMUNIC AATIONS ON TIONS ON 
YYOUR OROUR ORGANIZGANIZ AATIONTION

Presented by Cynthia Lockrey, Senior Manager, Media Relations, City of Richmond, www.richmond.ca

Conducting a communications audit can be a daunting process. Do you hire an external consultant or use internal resources? 
How much time do you spend on the audit? Who do you present the results to and will they be read?

These are just some of the areas that will be discussed in this half-day workshop on how to conduct a communications audit.
This practical interactive workshop will explore the planning stages of an audit, the audit process and how to communicate 
the results to your organization. At the end of the workshop, participants will have the tools needed to conduct their own 
communications audit.

B

Cynthia Lockrey recently moved to British Columbia from Ontario to join the City of Richmond as its Senior Manager of
Media Relations. She is also a communications consultant who specializes in creating dynamic media relations campaigns,
training people to work with the media and developing issues management strategies. Cynthia was the Manager of
Corporate Communications for the City of London where she took a lead role in issues management, media relations and
was London’s Emergency Information Officer. Her media relations and community relations work has earned her a 

number of London IABC Virtuoso Awards. Cynthia is also a part-time instructor at Fanshawe College in London and is a
regular speaker at communications conferences across Canada.

Strategic Connections Inc. is the Canadian License holder for The Storytellers; an award winning alignment and performance improvement process.
See www.strategicconnections.com for more information.

mailto:register@summersdirect.com
http://www.strategicconnections.com
http://www.strategicconnections.com
http://www.richmond.ca


VENUE &VENUE & RESERRESERVVAATIONSTIONS
Vancouver Marriott Pinnacle Hotel, 1128 West Hastings
Street, Vancouver, BC. Reservations for the Event will be made
by individual attendees directly by calling 1-800-207-4150.

CC ANCELLANCELLAATION AND REFUND POLICYTION AND REFUND POLICY
Substitution of delegates is permissible without prior notifica-
tion. Refunds will be given for cancellations received in writing
no later than 10 days prior to the conference date subject to an
administration fee of $200 plus $14 for GST. After this time, you
are liable for the full registration fee even if you do not attend
the conference. If you register during this 10 day period, you
are also liable for the full fee. SummersDirect Inc. reserves the
right to change program date, meeting place or content with-
out further notice and assumes no liability for these changes.

SPONSORSHIP OPPORSPONSORSHIP OPPORTUNITIESTUNITIES
If you are interested in sponsorship opportunities for
this event please call Renee at 1-866-869-7969.

PPAAYMENTYMENT
Payment enclosed (please make cheques payable to SummersDirect Inc.)

Please send me invoice (must be received before conference or upon arrival)

Please charge my Visa           MasterCard Amex

Card Number:

Card Holder’s Name:

Signature: Expiry Date:

Date:

Name:

Title:

Company:

Address:

City: Province: Postal Code:

Telephone: Fax:

E-mail: Type of Business:

18 Yukon Drive 
Richmond Hill, ON
L4B 4E9

Presents:

AATTTENTION:

TENTION:

PLEASE FORWARD
TO:

Communications Manager

PHONEPHONE 1-866-869-7969

FFAA XX 1-905-762-9101 (fax back this page)

E-MAILE-MAIL register@summersdirect.com

MAILMAIL SummersDirect Inc.
18 Yukon Drive
Richmond Hill, ON L4B 4E9

IABC & CPRS MEMBERS receive a $50 discount for conference only.
❏ I AM AN IABC  ❏ I AM A CPRS MEMBER

PLEASE REGISTER ME FOR:PLEASE REGISTER ME FOR:

BEST VALUE! 
BC COMMUNICATIONS FORUM + 2 WORKSHOPS*
❏ Early bird registration (Before February 8) $999 + $49.95 (5%) GST = $1048.95

❏ Regular registration (After February 8) $1099 + $54.95 (5%) GST = $1153.95

* April 3 & 4, 2008.

BC COMMUNICATIONS FORUM + 1 WORKSHOP ONLY*
❏ Early bird registration (Before February 8) $799 + $39.95 (5%) GST = $838.95

❏ Regular registration (After February 8) $899 + $44.95 (5%) GST = $943.95

* Apr. 3 & half day Apr. 4, 2008. Select one workshop from column at far right.

BC COMMUNICATIONS FORUM ONLY (APRIL 3)
❏ Early bird registration (Before February 8) $549 + $27.45 (5%) GST = $576.45

❏ Regular registration (After February 8) $649 + $32.45 (5%) GST = $681.45

REGISTER NOREGISTER NOW!W!

BC COMMUNICATIONS FORUM
April 3 & 4, 2008

MARRIOTT VANCOUVER PINNACLE DOWNTOWN
1128 West Hastings Street, Vancouver, BC

OPTIONAL 
POST-CONFERENCE 

WORKSHOPS
(APRIL 4)

❏ WORKSHOP A • MORNING
Strategic Storytelling
❏ (Before February 8) $349 +

$17.45 (5%) GST = $366.45
❏ (After February 8) $399 + 

$19.95 (5%) GST = $418.95

❏ WORKSHOP B • AFTERNOON
Communications Audit
❏ (Before February 8) $349 +

$17.45 (5%) GST = $366.45
❏ (After February 8) $399 + 

$19.95 (5%) GST = $418.95

Third Annual

mailto:register@summersdirect.com


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


